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IHepiinyn

2T1c PEPEG UG M (PNOoM TG TEXVOAOYiG avap@iBoAio KATEXEL VO OMLOVTIKO
KOUUATL TOL XpoOvov TV avOpmmmv nuepnoing. H edkoAn tpocPacn kot 1 mAnbopa
TOV HEGOV KOl DTNPECLOV TOL vl SBEGIUA GTO KOO £Y0VV EOPOLDCEL GLVNOELEC
KOWMOVIKOD YapoakThpo ot omoieg eEediococovian paydaio emnpedlovtag oAoéva Kot
TEPLOCOTEPOVS TOUEIG TOL  GOYypovov avBpdmov. Xe avtd OoNUAVTIKO pPOAO
dwdpapatiCouv ot TAATEOpUES KOW®VIKNG dikTowonc. [Todatdtepa ot TAATQOPES
OVTEG KOADTITOV YUYOAOYIKES, EYMIOTIKEG Kol KOWMVIKEG TTUYEG TOL Ypnotn. [TAgov
é&yovv avomruyBel oe téroo Pabud mote vo mposeépovv gpyadeio yuyaywyioag
OMMUOLPYIKOTNTOG KOl KOALYNG  avayk®v o€ mpoidvta kot vmanpeocies. H
EMKPATESTEPT TAOT TNG EMOYNG €lvol 1 OVATTVEN TOV OYOPOTOANCIOV HECH
JdKTVOL Kol Wwaitepa HECO TOV TAATEOPU®V KOW®VIKNG Oktvwons. Kot
avtotolyio. givor oavaykoio pHiot €PELVNTIKY TPOGEYYIGT TOL QOIVOUEVOL KOU M
avAADLOT TNG TAGNG €V YEVEL TOV B0 TPOGPEPEL i GPALPIKT) KOl OMOTIKY EIKOVO GTOV
avayvootn. H mapodoa mruyokn epyacio aroteiel pio mopovcioor Tov Gatvopévo
TPOOONONG MAEKTPOVIKAOV TPOIOVI®OV HEGO Omd TIG TAATQOPUES KOWMVIKNG
SKTVOoNG. Apywd Aomdv mapovstalovtag TG Pacikég £VVOleg 1 TPOGEYYIOT] TOV
QOVOUEVOL avToD Eekvdel omd To VIO HEAET HEGO HE TO omoio GAANAEmOPd O
YPNOTNG Kot EMELTA 01 OpAoelg TV ypnotav kobovtés. TapdAinia tapovsidlovton
1660 M €&EMEN MOV EMTPEMEL GTOVG YPNOTES Vo TPOoBOHV TPOIOVTO HLOOIKTLOKA
SWUEGOV TAATOOPUADY KOWMVIKNG SIKTV®OONG, 060 KOl Ol TAGEWS TNG Oyopds 7Tov
&yovv Oomuovpynfel amd 1o @oawvopevo avtd. ‘Emerta yio vo oAokAnpwBel m
wapatnpnon aeov €£yovv avaivbel ot mopamave wTvyég dev Ba pmopovoe va
naparelpOet kol n okomd tov yprotr. ‘Etol mapovoidleTar kot Tpwtoyeving £pgvva
YL TN OAOKANPOUEVN HEAETT TNG TPOMONONG NAEKTPOVIKMOV TPOIOVIOV amd T HEGO
KOWMVIKNG OIKTV®OONG oTN 6Oyypovn emoyn|. Eivar onpaviikny n pelétn tov tdcemv
KOl QOVOUEVOV TOV ETIKPOTOVV TNV KoOnuepvotto pe 6TOYX0 TAVTOTE TOGO TNV
OVTIKEYLEVIKT] OKOTLA KO KATavON o TG KafnueptvotnTog , 0G0 Kot yio TV GVUBOAN

GTO EMOTNUOVIKO £pYO.



Abstract

Nowadays the technology usage has, without any doubt, the most important part
of the human’s everyday life. The easy access and the variety of media and services
that are available to the public have established habits with social character mostly,
however they are evolving rapidly influencing increasingly affecting the human life of
a modern person. Social platforms play an important role in this. Earlier these kind of
platforms were covering psychological, selfish and social aspects of the user. Now
they have been evolved to such an extent that they offer entertainment, creativity and
product-service needs. The prevailing trend of the time is the growth of online trading
and especially through social networking platforms. Correspondingly, a research
approach to the phenomenon and a trend analysis in general will be needed to provide
a holistic image to the reader. This dissertation is a presentation of the phenomenon of
promoting electronic products through social networking platforms. By presenting the
basic concepts, the approach of this phenomenon starts with the understudy social
media that interacts the users acts and the users themselves. Alongside are presented
the evolution that allows the users to promote products through social network
platforms, as long as the market trends that have been created from this
phenomenon. Then to complete the observation after having analyzed the above
aspects, the user's perspective could not be omitted. Thus, a primary research is also
presented for the complete study of the promotion of electronic products by means of
social networking in modern times. It is really important to study the trends and
phenomena that prevail in everyday life, aiming at both the objective and the
understanding of it as well as the contribution to the scientific work.



